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Chapter 2

Startups Can Kill You, Literally

(Page 25)
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The Core Dream Team
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How Are You Really Built?

(Pages 32, 35, 36)
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Entrepreneurship and Its Genetic, Environmental, and Economic Factors
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EDIANDIGOTIODAAT

(Pages 41, 44)
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Salutation To The Sun
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Uncovering the Shadow’s Why

(Page 48)
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The Four Major Jungian Archetypes
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Problems With Passion

(Pages 54, 56, 58)
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Satisfaction,

Delight and
but feeling of -+++ fullness, but
uselessness no wealth

WHAT YOU
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Professional Deformation

(Page 73)

A GERMAN HEAD

DANISHEYES

A PORTUGUESE NOSE
AN IRISH MOUTH

AN ENGLISH STIFF
UPPER LIP

A DUTCH FINGER
ITALIAN HANDS

A FRENCH CHEST

THE DEEP POCKETS — —
OF LUXEMBOURG

A GREEK HEEL

SPANISH FEET

Source: The Wall Street Journal, World Business, September 22, 1989
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Startup Interview Questions

(Page 83)
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CONSUMERS
ARE USUALLY

+ skeptical about new
product performance,

« unable to see the need for it,

- satisfied with the existing
product, and

+ quick to see what they
already own as the
status quo.

Chapter 10

The 9x Effect
(Page 87)
Consumers  * - . 3 X 3 i 'Componies
overweight e e overweight
the incumbent ’ ‘ol® ’ the new
product's S product's
benefits by a benefits by a

factor of 3 9 factor of 3

COMPANIES
ARE OFTEN

+ convinced the
innovation works,

+ likely to see a need for the
product,

+ dissatisfied with the existing
substitute, and

+ set on viewing the innovation
as the benchmark.

Source: Harvard Business Review, June 2006
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Timing is Everything: Part |

(Page 96)

(1) TIMING 42%

(()) TEAM/EXECUTION 32%

\\I//

IDEA “TRUTH" OUTLIER 28%

il BUSINESS MODEL 24%
@ FUNDING 14%

Source: Bill Gross Ted Talk, The single biggest reason start-ups succeed,
June 1, 2015.
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Don’t Ever Give Your 100%+

HIGH STRESS
Gamma Waves
30Hz-100Hz

ALERT

Beta Waves
12Hz-30Hz

MEDITATIVE
Alpha Waves
7.5Hz-12Hz

DEEPLY RELAXED
Theta Waves
4Hz-7.5Hz

SLEEPING
Delta Waves
0.IHz-4Hz

(Page 104)

Brainwave Frequencz’es

High Beta 3 (multitasking)
Mid Beta 2 (energetic)
Low Beta 1 (focused)
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Play Your Game

(Pages 127, 128)
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SALES & MARKETING
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The Startup Puzzle
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The Shark Tank Syndrome

(Page 163)

IPO EXAMPLES: 10-YEAR
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Startup Pre-IPO and Post IPO Time to Inflection
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3:33 and the Ultimate X-Factor

(Page 175)

Electron Orbit Model Electron Cloud Model
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Startups and Orgasms

(Page 186)
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Who Will Save You?

(Page 211)




Sunrise

The Beginning of Your Startup

(Page 230)
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